
Speaking of IMPACT is published quarterly by
the Canadian Association of Professional
Speakers (CAPS) and Cutting Edge
Communications, Inc. – a leading Canadian pub-
lisher of association, private-label, trade and
consumer magazines and directories. CAPS is
the association in Canada for experts who speak
professionally. It is affiliated with, and a found-
ing member of, the worldwide International
Federation For Professional Speakers. CAPS’
750 national and local chapter members include
outstanding keynoters, seasoned trainers and
experienced facilitators. 

Speaking of IMPACT is distributed across
Canada to 8,000 meeting and conference plan-
ners, convention services and facilities, HR pro-
fessionals, leading Canadian associations, cor-
porate executives representing companies with
a minimum of 500 employees, training decision-
makers, professional speakers and speakers’
bureaus.

Speaking of IMPACT delivers regular columns
addressing issues and viewpoints from some of
our industry’s brightest…plus in-depth articles
exploring key challenges and new possibilities
facing those responsible for creating content-
rich meetings and events. Topics range from
human resource issues to IT and ethics.

All advertisers will receive
a free 75-word description of
their product or service, plus
a free colour logo or photo in
the magazine and also on
the official CAPS Web site
(www.canadianspeakers.org)
for the length of time in which
their advertisement appears
in print.

To advertise in Speaking of IMPACT, contact:
Cutting Edge Communications, Inc.
Toll Free 1-866-669-2377  •  Toll Free Fax: 1-866-669-2336
Web site: www.cecommunications.ca

Speaking of IMPACT magazine – 
NOW IN ITS SIXTH YEAR OF PUBLICATION
– is focused on the “content” side of the Canadian

meetings industry. No other industry periodical is devoted
solely to excellence in all aspects of planning and delivering
the very purpose of most meetings… the content.

CONTENT RICH
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DEADLINES
ISSUE SPACE MATERIALS PUBLISHING

Winter ‘08 Nov 32 Nov 10 Nov 24
Spring ‘09 Mar 8 Mar 15 Mar 29
Summer ‘09 Jun 7 Jun 14 Jun 28
Fall ‘09 Aug 16 Aug 23 Sep 6

AD
RATES

AD HORIZONTAL VERTICAL RATES (COLOUR)
WIDTH DEPTH WIDTH DEPTH 1 ISSUE 2 ISSUES 3 ISSUES 4 ISSUES
INCHES INCHES INCHES INCHES

DPS Bleed 171/4 113/8 $ 3,725 $ 3,705 $ 3,545 $ 3,485
Full Page Bleed 87/8 113/8 $ 2,485 $ 2,435 $ 2,405 $ 2,375
2/3 Page 71/4 63/8 43/4 95/8 $ 2,300 $ 2,240 $ 2,215 $ 2,180
1/2 Island 43/4 71/4 $ 2,095 $ 2,090 $ 2,085 $ 2,040
1/2 Page 71/4 43/4 31/2 95/8 $ 1,750 $ 1,735 $ 1,725 $ 1,680
1/3 Page 43/4 43/4 23/8 95/8 $ 1,410 $ 1,390 $ 1,385 $ 1,355
1/3 Banner 71/4 31/8 $ 1,410 $ 1,390 $ 1,385 $ 1,355
1/4 Page Long 15/8 95/8 $ 1,210 $ 1,195 $ 1,185 $ 1,155
1/4 Banner 71/4 21/4 $ 1,210 $ 1,195 $ 1,185 $ 1,155
1/6 Page 43/4 21/4 23/8 43/4 $  950 $  935 $  930 $  925

COVER RATES (includes mandatory colour)
Outside Back Cover (full bleed) 87/8 113/8 $ 3,200 $ 3,050 $ 3,000 $ 2,900
Inside Front Cover (full bleed) 87/8 113/8 $ 3,000 $ 2,850 $ 2,800 $ 2,700
Inside Back Cover (full bleed) 87/8 113/8 $ 2,900 $ 2,750 $ 2,700 $ 2,600

WIDTH DEPTH Circulation – 8,000
INCHES INCHES Guaranteed Position – 15% additional

Page Trim 83/8 107/8 Black & White Ads – discount by 15%
Full Bleed 87/8 113/8
Type Safety 71/4 95/8

MATERIAL REQUIREMENTS
Acceptable image file formats are EPS, TIF or JPEG. Please ensure all
images are at a minimum resolution of 300 ppi/dpi at full size and are CMYK
(not RGB). Include all files. Type 1 (postscript) fonts must have both screen
and printer files for each font. Graphics should be saved as vector EPS files.
PDFs are acceptable when saved as “press optimized” files provided any
photo images were at 300 ppi/dpi when placed in the original document.
Ensure PDF is CMYK and embed all fonts. Mac files preferred. Accepted
applications include Quark Xpress, Adobe Illustrator and/or Adobe
Photoshop. Please supply a black & white or colour hard copy proof. E-mail
advertisements under 5 MB to: ads@cecommunications.ca. If e-mailing ad
materials, please stuff all files and folders to decrease file size. Ad produc-
tion is now digital – an additional processing charge will be added for film.
One round of revisions and proofs is included in the ad cost. Additional
proofs or further revisions will be charged back to the advertiser. FTP
Transfer: advertisers whose ad copy file size is too large to transfer via e-
mail are encouraged to use the Cutting Edge FTP service. Using FTP soft-
ware, advertisers can upload materials by using: ftp.cecommunications.ca –
username: ceclient – password: ce

* N.B.  Rates are based
on dimension and format
criteria outlined here.
All rates are net and in
Canadian funds.

•   MEMBERS OF CAPS RECEIVE 20% OFF ALL AD RATES!   •

www.CanadianSpeakers.org
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